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ABSTRAK

Iriyanti, Nia. 2011. “The Address Terms Used by Pople in Traditional
Market of Pasar Raya Padang”. Thesis. Jurusan Bahasdan
Sastra Inggris. Fakultas Bahasa dan Seni. Universis Negri
Padang.

Kata sapaan merupakan kata yang digunakan oleloraege untuk
memanggil atau menyapa orang lain. Beda kata sap@anmenimbulkan makna
yang berbeda. Tujuan dari penelitian ini adalatukimhenemukan apa saja kata
sapaan yang di gunakan oleh penjual dan pemb®&asar Tradisional yang Ada
di kota Padang. Penelitian ini juga bertujuan unénjelaskan fungsi dari kata
sapaan tersebut yang di gunakan oleh penjual dabgie

Metode yang digunakan dalam penelitian ini adakdkdptive kualitatif
yaitu mengambarkan dan mengolah data yang didapdasarkan keadaan yang
sebenarnya atau yang terjadi di lapangan. Pemeiitiadi fokuskan pada penjual
dan pembeli yang ada di kota Padang. Data pemeldiadapat dengan cara
merekam langsung transaksi jual beli antara pemjaalpembeli. Kemudian data
tersebut dianalisis berdasarkan jenis dan fungsikddéa sapaan tersebut. Dalam
penelitian ini yang menjadi sumber data adalahyzgrgan pembeli yang sedang
melakukan transaksi jual beli.

Dari hasil penelitian ini menunjukan bahwa adadvapa kata sapaan
yang di gunakan oleh penjual dan pembeli di pasadisional, kata sapaan yang
di gunakan adalah adalah adiak, kakak, uni, abaaha, ibuk, pak, mak dan nak.
Kata sapaan di temukan ketika penjual sedang malgganbeli, tawar menawar
harga, menawarkan produk lain dan menutup percakdfaa sapaan juga di
temukan ketika pembeli menayakan barang, menanylaftega, tawar menawar
harga dan menutup percakapan.
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CHAPTER |

INTRODUCTION

1.1Background of the Problem

In social life, human being needs interaction teheather in order to
maintain their social relationship. In interactioh course they need a tool to
connect each other. So in this case human beingsredanguage as a tool for
communication in interaction each other. None ofcam survive in society by
ourselves, we need others people’s help and thegd rours too. By having
communication they can avoid misunderstanding ajalyetheir lives peacefully.

As a tool of communication language can not be reg¢pad from human
life in society. People used it to send messageyesh information, giving
opinions, and work together in society. There isarspciety without language. It
means there is tight relation between human angukge as the basic need of
human beings.

In the communication, children talk to parentdlesg¢o buyer, student to
teachers, husband to wife, sister to brother ebeyTneed to talk each other in
order to have good relationship at home, marked, sthool and in the society
especially. As the result there will be no war aalence anymore. The purposes
of communication above are always applied in atps.

In the communication there are several things tiaae to be considered
by the speaker, the speaker has to know the sityaand to whom they speak in

order to reflect and create politeness situatiosp@aking. The speaker has to use



appropriate way named the listener. One of the wiaysaming the listener is by
using address terms. The used of address terms fmeuwhat and how the
choices of words, sex, age, family relationshig,upation and the situation of the
conversation take place. A market is one of thegdawhere communication
occurs between seller and buyer. Seller have td appropriate address term in
naming the buyer and buyer also have to used apatepaddress terms in
naming the seller.

In specific way address term is the way to callr@rognize someone
whether using their name or using other words,efample a student called her
English teacher bivr.(man) andMrs. ( women),Putri for her friend,Abang for
her older brotherkakak for her older sister etc.The used of appropriatéress
term can create politeness in order to have gooathumication.

Address term is one aspect of the important elésneof
sociolinguistic.Marjohan (1998) says” sociolingigss a branch of linguistic that
studies language variation” therefore, Holmes (2@@4te that “sociolinguistics is
concerned with the relationship between languagetlta® context which it used”.
Sociolinguistic also has certain relation betweantipular linguistic and social
phenomenon and sociolinguistic also studies alanguage in society. Address
terms is influence by the power distance and discsbcial status of the users. In
conclusion sociolinguistic as a study of languageelation in society.

Minangkabau as a regional language of west sumateople also has
certain address term used to name someone. Tosadpaeents arédyah, |bu.

Abak, One, Abak, Amak etc.To address older brother and older sisterkatek,



uni, uda, abang etc.To address someone who has title for exampieesne who
occupies in hospital afeuk Dokter,Pak Dokter.To address people who have the
position in religious fields ardBuya,Kiyai,Ustadz,etc.To address someone degree

of ethnic groups ardatuak, Malin, Sutan.

In traditional market, certain address terms &e ased by seller to address
buyer, and also used by buyer to address sellee. this conversation between
seller and buyer in traditional market of Pasar&Bgdang

B : Ko Baradiak
How much thigliak?
S :Rp.35.00i
Rp.35.00(i
B : Ndak kurang lai tudiak?
No more lessliak?
:Kurang sageteki
: Bara tudiak?
: Rp.25.000 se yai,tu lah pasnyo mah
: Ndak kurang lai tu d®
No more less?
:Ndakni
No ni
B :Agiahlah cieldiak
Give me onaliak

w»wwmWw

wn

As the example above we can concluded that thexeseweral address
terms used in traditional market of Pasar Raya i@adBhe used of address terms
can be polite or impolite to the listener. The f@land impolite address terms
used depend on the hearer of the conversatiaige ifpeaker used the appropriate
address terms in naming the hearer it will creapwlgeness situation. Based on
phenomenon above the writer is interested in doesgarch in the various of
address terms used by people in traditional markBasar Raya Padang.

The researcher marks that buyers and sellersaititiopnal market in

Padang will be the subject of this research.



1.2 Identification of the Problem

This study will be done based on sociolinguisteld, namely address
term.In this case, the writer intends to discussualaddress terms and function of
address term. As the explanation above, address i®erused by someone to
address, or to call another. The address terms different in each
area.Minangkabau as one of regional language intV®esnatera also has
different address terms. There are several addeess belong to minangkabau
language for examplenamak, datuak, uni, abak, amak, bilal etc. These address
terms used depend on to whom the speaker speahkthwlaere the conversation
is take place. Wrong address terms also give wpmrgeption understanding to
the hearer. The used of appropriate address teymeated to the politeness in
conversation.

Different gender appears in using address termsees the woman and
the man. The address terms used to address a waynarwoman could be any
address terms, the address terms between womamrip and also the address
terms from man to man.Besides, the age factorsalgb influenced the address
terms used by the speaker. For example, when er sigpposed to getuhi’as
the address term but were address by “Ratna” sthdeei uncomfortable, it will
create a bad communication because the speakelitenfte hearer is expecting
to call with “Uni”, because the speaker was not polite the headenati want to
continue the conversation. The speaker will assuhe the hearer is not
interested in conversation. This situation createomfortable situation by the

listener.



Other phenomenon is seen in traditional market adaRg. Several
conversations occurred in this place between sell@end buyers. In the
conversation there are several address terms 8eéldrs in traditional market of
Pasar Raya Padang have different address term naedédyer and Buyers have
different address terms named the seller. SelldrBuyer at traditional market
come from different area in West Sumatera.In tp&ce they have different or

specific address terms to address their listener.

1.3 Limitation of the Problem

Based on identification above, the problem of thgearch is limited to
investigate the use of address terms in traditionatket which are found in
Padang. This research focus on finding about thizead terms and function of
address terms used by Sellers and Buyer in traditionarket in pasar raya

Padang.

1.4 Formulation of the Problem
Based on the identification of the problem abolie, groblem of the study
is limited as “What are the address terms and fonstof address terms used by

sellers and buyers in Traditional market in PassyaRPadang”?

1.5 Research Question
1. What are the address terms used by people initaditmarket of
Pasar Raya Padang?
2. What are the functions of the addressed terms bgetie people in

Traditional market of Pasar Raya Padang?



1.6 Purpose of the Research
The purposes of this research are:
1. To find out the address terns used by peopleentrtditional market of
Pasar Raya Padang
2. To find out the functions of address terms usedégple in traditional

market of Pasar Raya Padang

1.7 Significances of the Problem

This research result will be expected to give dbatron as follows:

1. This research will give contribution to the devetagnt of sociolinguistics
study especially to the address terms and functicaddress term used in
traditional marker in Padang

2. This research will give contribution to the readevho interested in

studying sociolinguistics especially in addresater

1.8 Definition of the Key terms

Address term . Is the way to recognize or to aathebody to show our
Politeness

Seller . people who sell their product in the neark

Buyer : People who buy product in the market

Traditional Market : A market where seller selbguct without fixed price,

so that buyer can bergain the product



